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MANY OF US COME ACROSS THE FOLLOWING
QUESTIONS AT SOME POINT OF OUR
PROFESSIONAL LIVES:

What could make me a great(er) professional?

How could my talents contribute to mqking the world a
better place?

How come my expertise does not translate into rewording
revenues?

Isn't there more to life than this daily routine?

& AS WE GRADUALLY DIG DEEPER, THEY TURN
INTO:

Why do people choose me?

Who do | see when | look in the mirror?
What would make me happier?

What should | do with my life?

What is my worth?

What is my vision’?
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What we want to help you explore today, is what makes you a
sustainably unique, happy, high-impact, aligned & successful

entrepreneur.

Welcome on your journey to IKIGA| /4 ZFBEE with Incubator
Studio.

WHO are you?
Who are YOU?

This is the double question we strongly advise you to ask to
yourseH as a powerfu| [re] foundation and cement to your

successful business..

Ok, we're talking Japanese there, and you're not a Japanese

literate.

No problem!
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IKI GAl

o life + e the realisation of what

one expects & hopes for.

e being humane o value, worth.

« A reason to live, a reason for being;

« A thing that you live for, something that
gets you out of bed in the morning;

« A purpose in life, a deeper sense of living,

your personal mission.

GAI
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Count approximately 1 hour of serene reflection to fill in this

Ol

questionnaire, as you will probably need to spend some time

on each of the questions to calmly think and reply.

We use this tool as a powerful initial reflection with every

client whose business we [re]position,
whose brand we [re]create,
whose messages we [re]set,
whose brand identity we [re]vamp,
whose website we [re]build,

whose growth strategy we [re]ldesign.

We cantherefore ?WWZMW
Truthe procegs
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LET'S GET STARTED & EXPLORE THE DRAWING
BELOW!

Look at its various zones from the outside towards the
center:

IKIGAI

qumﬁmmhm
. g C
Satisfaction, -e S .......... Plaisir & plénitude,
mais sentiment de .. JAIME e mais précarité
. financiere

lécalage & d'inutilité

PROFESSION YOCATION

Confort routinier, Excitation & exaltation,

..
mais sensation de rsrervananasase *sv mais incertitude
vide & futilité sur |'avenir

e The four external zones stand for the four dimensions of your
life purpose.

e The four middle zones stand for the intersection of two of
those dimensions.

e The middle zone is your unique WHY, where every aspect of
you is aligned.

Free workbook - Copyright Incubator Studio - www.incubator.studio
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There are no righ’r or wrong, judgemenfs, streamlined or ideal
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answers. There are no guide|ines to answer the questions

below “properly” or accurately.
Just write down the first words that come to mind and... find

as many as you canl There are no restrictions, no limits )

Don't be too humble or shy.

1. What do | love?

2. What do | believe that the world needs?

Free workbook - Copyright Incubator Studio - www.incubator studio
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3. What can | be paid for?
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4. What am | good at?

Well done! Should we move
on to the next step of this

self-reflection?
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THIS IS WHERE THINGS BECOME TRICKY &
REQUIRE SOME MENTAL GYM :)

Ol

1. What is my MISSION, at the intersection between
“what | love” & “what | believe the world needs”?

[Think of what gives you wings, what makes you unstoppable]

2. What is my YOCATION, at the intersection between

“what | believe the world needs” & “what | can be paid
for™?
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3. What is my PROFESSION, at the intersection
between “what | am good at” & “what | can be paid
for™?

[It can be your past or current profession(s), as well your
dream profession(s), as long as those professions make you
feel o|igneo| & resonate with you.]
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4. What is my PASSION, at the intersection between

“what | am good at” & “what | love™

[ you feel like you haven't found your passion(s) yet, what
are the activities that make you stand out, that you

porficu|c1r|y enjoy doing, that you are porﬂcu|or|y sensitive
to?]
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1. What is my very own reason for waking up every
single morning with drive, in peace & harmony, my

sweet spot where my MISSION, VOCATION,
PROFESSION & PASSION meet?

2. How can | translate my reason to wake up, my life
purpose, my unique personal “why”, also called ikigai,
into a specific business or brand "why", "reason to be"?
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3. How & to what extent can my personal “why”
strengthen the roots of my business?

4. Based on my answers, what are the 5 urgent aspects
of my business that | need to adjust, uplift & change

NOW?

ﬁ%ém@ﬁ%gwéwé#gmw
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Congro’ru|0’rions on this deep self-reflection which is
the root of a sustainable business turnaround. Trust us,

ol

this Introspection will bear a lot of fruitl

It you have any finding, |igh+bu|b or existential
question to share with us, we are here to serve, just
send us a email at We|come@incubofor.sfudio.

In the meantime, we would like to share here our final
thought: research has proven that only 10% of how
long an average person lives is dictated by our genes.
The other 90% is dictated by our lifestyle. & it's not
only about diet or workout! We are biologically
progrommed for orocreative success & not for
longevity. This is written in nature. Longevity has
actually a lot to do with purpose in life. Being mindful
of this concept of ikigai, embracing your WHY, might
just help you live a more fultilling & aligned personal
& pro?essiono| life.

O
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WHO ARE WE?

AURELIE BECAT CORALIE ROCQUE

Vatlioning Straleai % A Duectar &
Brond Thevaot, Web Tdbitity Depigper

Extracting from your brand essence
the strategic acceleration of your success.

We designed & built a bou’rique consuHoncy that supports the go-to-

market & growth of solopreneurs, startups & SMEs. Incubator Studio

increases small compomies' Oufhorify, reach, fraction, impact, success
& proFiJrs.
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